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Four questions to be addressed

1. How do animal ethics
orientations among consumers
differ?

2. What is the relative importance
of legislation and labelling?

3. How much does animal welfare
matter to consumers compared
to other attributes and how
much will they pay?

4. How do consumers react at time 
of crisis?
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Animal ethics orientations
(AEO)

In moral philosophy different
ethical theories can be found

These are theoretical constructs

However, some forms of these may
also exist as social realities

Thus, it is unlikely that all 
consumers have the same view of 
animal ethics

And this may affect their behaviour
as consumers



anthropocentric orientation:
“We have the right to use animals because humans are intellectually superior to animals.”

animal rights orientation:
“The use of animals by humans should be prohibited by law.”

animal welfarism:
“Using animals for important human purposes is acceptable if it is done so that the animals in a 

way that as far as possible looks after animal welfare”



Our study of animal ethics
orientations and their
relation to pork consumption

Focus on the correlation between
AEO and consumption of welfare
pork

Key features:

Populations in three countries (DK, S 
and D) studied

AEO is combined with assesment of 
attitude strength

Segmentation is done



30/01/2025 7

20%

35%30%

11%

2%
2% 0%

Denmark

Anthropocentric consumers

Unengaged consumers

Animal welfare focussed consumers

Animal rights focussed consumers

Neither eats nor buys pork

Vegetarian

Vegan

(n=1612)



0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

55%

60%

65%

70%

75%

Anthropocentric

consumers

Unengaged consumers Animal welfare

focussed consumers

Animal rights focussed

consumers

P
U

R
C

H
A

S
E
S
 I
T
 "

O
FT

E
N

" 
O

R

"A
LM

O
S
T
 E

V
E
R

Y
 T

IM
E
"

Stated frequency of pork purchases in four

consumers segments in Denmark (n=1536)

Welfare pork Type 1 (indoor

production schemes)

Welfare pork type 2 (outdoor

production schemes, including

organic)



Consumers differ in their moral views

Consumers in the countries studied
differ in their views on animal ethics

A large group does not care

Among those who care the largest
group accept animal production as 
long as animals do not suffer
unnecesssarily

Some don’t think animals have moral 
standing

And some think they have rights

Ethical views affect consumption

However, a big gap between moral 
stance and actual practice
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• In Europe and the rest of the 
Western world a pluralist system 
has developed:

• Animal welfare legislation

• State supported labels

• Private labels

• Industry standards

• …

• Through this combination, 
conditions for farm animals may
improve

• However, difficult to measure 
and compare across initiatives
and countries

Why a benchmark for animal welfare?



The Benchmark approach
Overview over initiatives in five countries

Resource based parameters organised 
within a number of dimensions of welfare 
that influence the welfare of pigs

Expert opinion to value and weigh the 
welfare effect of each of these 
parameters

For each welfare initiative Benchmark 
values are calculated on a scale from 0 to 
100 

Benchmark value for each country’s 
production and consumption of pork is 
calculated on a scale from 0 to 100
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Benchmark scores 
pig production and 
pork consumption
in 5 countries
(2023)

0

5

10

15

20

25

30

35

40

DK S D NL UK

Production Consumption

Index, 100 = max.

EU



Relative weight 
of market 
driven 
initiatives and 
legislation in 
the 5 countries 
(2023)
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Legislation and labelling
complement each other

Animal welfare legislation is 
important to ensure a minimum

However, due to free trade across
boarders the effect of ambitious
legislation may be offset

Labelling can increase welfare
output 

CSR and branding may boost these
developments

Labelling can inspire future 
legislation
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Consumer analyses

Survey among consumers in Denmark, Germany, United Kingdom and China 

Around 1500 respondents in each country (Feb 2022)

Focus on attitudes and WTP for sustainability-related improvements of pork

• Climate impact (from pig production)

• Animal welfare (indoors)

• Food safety (50% reduction in the use of antibiotics, guaranteed
free from Salmonella and other harmful bacteria)

• Environment (preserving rain forest)

• Economy (consumer WTP)



Here we compare improved pork with standard pork without improvements. 
Both types of pork are produced in your home country.  How much would
you be willing to pay extra for the improved pork? Percentage of population 
shown.

Denmark Germany UK China

0% 8 5 11 11

1-2% 7 5 9 7

3-5% 13 13 16 19

6-10% 26 22 19 25

11-20% 20 21 9 19

21-50% 9 11 5 5

51-100% 2 2 3 2

More than 100% 1 0 1 0

Don’t know 7 6 7 2

I don’t eat pork 7 15 20 10

Roughly 10% 
have WTP>20%



You have stated a positive WTP. Please try to state how much each
of the 5 improvements is worth to you. 
You have 100 points that we want you to distribute across the 5 
improvements ..

Climate 

impact

Animal 

welfare 

Reduced     

antibiotics

No Salmonella 

etc.

Preserving 

rain forest

Denmark 18.3 25.7 + 19.3 18.9 17.7

Germany 16.1 27.7 + 19.9 + 19.2 + 17.1 +

UK 17.2 25.8 + 16.2 23.0 + 17.9

China 17.2 18.7  + 23.2  + 24.0 + 16.9 



Denmark Germany UK CH

Definitely lower climate impact 6 4 9 10

Probably lower climate impact 11 7 11 26

Probably better animal welfare 24 27 22 27

Definitely better animal welfare 25 32 24 10

I would not choose any of them – I choose the cheapest pork 5 5 7 7

I cannot choose – both are very important 24 20 20 18

I don’t know 6 6 7 3

‘Imagine that you must choose between two types of pork. They cost the 

same and are slightly more expensive than the cheapest standard pork. The 
first type of pork is produced with improved animal welfare whilst the 
second type of pork is produced with lower impact on the global climate. 
Imagine that you must choose between improving the welfare of the pigs 
and reducing the climate impact. What would you choose?’ 
(% of respondents shown).
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Development in 
benchmark for 
pork 
consumption 
2018-2023
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Four questions to be addressed

1. How do animal ethics orientations among consumers differ?

They differ a lot

2. What is the relative importance of legislation and labelling?

They complement each other, but legislation is more robust

3. How much does animal welfare matter to consumers compared to other
attributes and how much will they pay?

A lot (at least in Europe), but they will not pay very much for it

4. How do consumers react at time of crisis?

They downtrade and prioritize their own economy
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